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FOUNDED IN 2013, OUR MISSION IS TO HELP ALL DIFFERENT
KINDS OF BUSINESSES TELL THEIR STORIES ONLINE.
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METTER'S TEAM OF 14 WORKS WITH 50+ CLIENTS
LOCALLY AND NATIONALLY...
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SOCIAL MEDIA'IS AT AN ALL-TIME HIGH

» Social media, which is free to post on,
can be an unbelievably strong
marketing tool and resource during this
time

» Your followers are online more than
ever — social media is literally bringing
people together right now.

FACEBOOK AND
INSTAGRAM HAVE SEEN A

90+% INCREASE IN USAGE

DUE TO COVID-19, WITH VIEWS FOR
INSTAGRAM LIVE AND FACEBOOK
» People are using social media in new LIVE DOUBLING IN ONE WEEK
ways to come together, stay connected, -
share helpful advice, and support local
businesses.

» You can't afford to stop marketing or
selling, and that includes posting on
social media. The worst thing you could
do right now is go dead online.

“Staying connected is now more important than ever, with people

and businesses relying on social media to stay in touch with
friends, consume the news, and be entertained.
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WHAT WE'LL COVER TODAY

» Sharing Virtual Experiences

» How to Spark Wanderlust

» Collaborating with Travel Influencers
» From Past Customers to Advocates
» Local Travel/Staycations

» Facebook/Instagram Advertising



SOCIAL MEDIA IS ESPECIALLY CRUGIAL
FOR THE TRAVEL INDUSTRY RIGHT NOW

» These are of course unprecedented times, and the hospitality + travel industries are two
of the most affected by COVID-19.
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» BUT maintaining an active, engaging online presence right now can make all the
difference when it comes to ramping back up business once customers can travel again.

» “The current restrictions on travel have not quenched people’s desire to explore the world.
People will continue to want experiences locally and globally that satisfy their need to explore
new vistas, visit historic landmarks, and experience other cultures. This was the case after the
SARS epidemic, when travel surged in 2004.” Via CrowdRiff

Where Do We Go From Here?
T 1 and - \
Why Companies Tul;: ';(')‘];igi?a? Tourlsm Marketlng

Marketing To Survive COVID-19 t Of COVID-19
Q o

In the coming months, businesses are going to become more reliant than ever on

their digital strategy. Without wanting to sound too alarmist, in many cases it will
be the deciding factor in whether they make it through the tough times ahead.


https://crowdriff.com/resources/blog/what-travel-and-tourism-brands-can-do-during-covid-19

MORE REASONS T0 PIVOT, NOT PAUSE

» Social media is the first place your daluxurytravel

Italy

customers will go to get informed. They
still rely on you to figure out what their
travel options are, whether you are open &
iIn what fashion, and what precautions your
team/vendors you work with are taking.
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» Social media is the least expensive form of
marketing. You can have a big social
Impact using a very small budget.

» You may not be able to do business as
usual, but you can still form relationships
with potential customers!

Qv . N
» Your image is everything. Social media is =5 likes
the only place where you can control your daluxurytravel We had a delicious weekend!
: i Together with our Travel Advisors and
Image' hel p your customers feel Confldent @travellustreboston we continue to share our love for
in keeping their travel planS and advertise food and travel in a Virtual Live culinary series. Here

our travel partners and clients can "meet" over a

to your targ et market_ meal in different kitchens all around the world.
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GENERAL SOCIAL MEDIA TIPS

Figure out where your target demo spends their time (which channel)

Look into your analytics on each platform for best times to post

Create content calendars with general post ideas to stay organized + maintain strategy
Post 2-3 times/week on relevant channels

Monitor for DMs, comments, etc - engagement + customer service are key, especially
during this time!

Make social a 2-way conversation - ask questions in captions, utilize IG story stickers for
feedback

High quality imagery only

Engage with hashtags — but don’t be too spammy/make sure to sound authentic! Top
tourism industry hashtags here.


https://www.shortstack.com/blog/the-49-best-hashtags-for-the-travel-and-tourism-industry/

WHAT TO POST ON SOCGIAL MEDIA TO
KEEP YOUR FOLLOWING ENGAGED +
GROW YOUR AUDIENCE



SHARE VIRTUAL EXPERIENGES



SHARE VIRTUAL EXPERIENCES

» Share free virtual
experiences happening
around the world - museums,
tours, Zoos, concerts, O e
webinars, panel discussions, S TR PR T
performances, etc. They're e
happening all over right now!
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» Share various experiences to
suit families, individuals,
couples, depending on your
target demographic

» Can share free / public 43 likes
experiences, or Create your viatortravel If you're starting to feel a bit stir crazy or
. . , just missing your daily exercise routine, we have the
own like Austin Adventures perfect #roamfromhome activity for you. Find your
. . zen during this live yoga class with mindful

Virtual Adventures for Kids conversation. (You read that right, it's not a pre-
recorded workout!) Your instructor has spent 10

program years in India and continues to teach in his home city,

Brussels. In addition, you'll get tips on how to keep
your body and mind in good shape. Link in bio!




LOCAL FOOD + DRINK FEATURES

» Restaurants/bars from all
over the world have taken to
social media to show how to —

Madison, Wisconsin
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make their signature dishes,
drinks, etc. at home

» Engages the public by
providing entertaining
education + also makes them
reminisce on their time at that
restaurant, bar, or cafe

» Collaborate with a popular
restaurant from one of your
locations to get them to do a
video (either live or

prerecorded) for your social 108ilkes
foodtravelist We hope everyone in hunkering down
account and taking care of themselves. We sure are.

While at home we'll be sharing Pantry Cooking
recipes on our Facebook Page. Today's is mushroom
onion garlic pita pizza. We'll be featuring a new one
everyday. You can find the recipe at bit.ly/3b4AjHw -




VIRTUAL TOURS

» If your customers can’t go on a physical tour, bring the tour to them!

» Tour companies and guides are providing both live and prerecorded virtual tours of the places they
know and love best

» Customers can tune in without leaving the safety of their homes, and will feel a spark of wanderlust!
(Speaking of wanderlust, wait for the next slide...)
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’ localandingsofficial » Follow

‘ localandingsofficial Getting all geared
‘ up for my virtual “Gourmet Tour of the
Prado Museum” with the fantastic
ladies of @sheswanderful. Live from
my artsy kitchen! % @ ¥

Wanna be part of one? @&

#virtualtours #armchairtravel
#pradomuseum #museodelprado
#madridtours #virtualexperiences
#onlinetours

3w
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20 likes

APRIL 21

Add a comment...




SPARK WANDERLUST



REMIND YOUR FOLLOWERS WHY THEY LOVE TRAVELING

» Encourage your followers + audience to
speak up and let the world (and you)
know why they love traveling!

BUCKET LIST

(ANSWER USING GIFS)
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154 libertytravel @ ¥ vl

» Create Instagram Story templates that
users can easily screenshot and share to
their own Stories
» Put your logo/company name
somewhere small on the template

» Can find editable/customizable
templates for these on Canva, Over, and
StoriesEdit

» Same goes with fill-in-the-blank /
question feed posts that can be
commented on and/or regrammed

plate by MARKET CENTRAL

Qv N

) 65 likes
» Also can use IG Story p0||/queSt|0n libertytravel Whether you're around a campfire with

- friends or at the table with your family, telling stories
StICkerS to encourage foIIowerS o is part of what keeps us connected. And now we
. need connection more than ever. On National Tell a
act |Ve|y eng age Story Day we want to hear your favorite travel stories
and vacation memories. Which was the most
memorable and why? #NationalTellaStoryDay



ENCOURAGE FOLLOWERS TO SHARE MEMORIES

Grorness gurneysresorts @
Gurney's Newport Resort & Marina

» You can also ask your
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followers to share their own S N T

4sM\ March 29 7:34 PM

personal travel memories/
stories

» They can share their
memories by commenting on
a post of yours, or ask them
to post their own photos in
their feeds/stories and tag
you/use a certain hashtag

- . X . : g—g
> Liked by dscvrnewport and 1,37 @gurneysresorts

gurneysresorts #GoneHomeWithGur
Time to dig through the archives and

» To incentivize responses your favorite vacation memories at Gi
sure to tag @gurneysresorts and

(although not necessary), #GoneHomeWithGurneys on Instagra

. to win a one-night stay at your favorit

you COUId offer a prize property. Winner will be selected on |

It worked! )



BEAUTIFUL IMAGERY IS HUGE!

» Your feed + sparkling wanderlust are all about reposting beautiful + “thumb-stopping”
photography from travel bloggers, offices of tourism, local photographers, etc.

» Follow these accounts and repost their photos strategically, and make sure to always give
them credit
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offtowanderland_ @ wanderluluu < dreamsinheels

"/ Legian - Bali - Indonesia Harajuku, Tokyo (/R78) Atlixco, Puebla, México




TURN PAST GUSTOMERS INTO
ADVOCATES



SHARE POSITIVE REVIEWS + MEMORIES

a classicjourneys

» Just like how getting past
customers to share their
travel memories + tag you
will help spread the word
about the amazing
memories your business can
+ has created, you can do
the same by then in turn [ ecan’t thank you enough. We come
sharing these memories to back time and time again and we
your feeds!
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»A
RS tcsworldtravel

love TCS because you do things like
call us personally to tell us this news.

Most companies would just send an
» Can and should also be email. No question—we will be back.
doing this with any positive Weaoneneen ol e e
) they just keep getting better. Please i back on weekends during
reviews you get' regardless let everyone know, we know this is
of whether or not we're in a a tough time and these decisions are

iles on United Airlines,”
Crisis hard, but we are so thankful you

ard. “We'd go straight to the

made the right call.

POLLY B.

Booked on postponed expedition




LET YOUR FANS KNOW HOW THEY CAN
HELP YOU FOR FREE

spread Virtual Iove » People know that their

favorite businesses are
suffering — and they are
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Shop small Reschedule looking for ways to help.
)
» Let your past customers
v know how they can help you

J \ J during this time, whether it's a

simple ‘like’ on a post, leaving
Donate Communicate you a positive review, or

booking future travel /
@' rescheduling current plans.

|o@o@® | #rescheduledontcancel




COLLABORATE WITH TRAVEL
INFLUENGERS




WORKING WITH TRAVEL INFLUENCERS

» Influencers are Instagram accounts
with anywhere from 2-5k to 1
million+ followers
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151 4,848 549 558 231K 498

» Their followers trust these Posts  Followers  Following Rasts Eelicners: Rallowiig
influencers and follow them for
. . Ashley | Female Adventurer Francesca & Tommaso « TTTW i1
recommendations, advice, Blogger B Digital Creator
. . . . Saved by grace! g3 Q Founders of @travellingthroughtheworld
|nSp|rat|Ona| Imagel‘y, and more Disney Happiness  Travel :’,{ Travel, Food & Lifestyle
Inspiration for magic, joy, and exploration! J*\ i Photo filters @tmhepresets
Share your story #thetravelinme... more Shop our Presets
(o . ’ www.ohdarlingletsseetheworld.com www.shop.takemyhearteverywhere.com/product-c...
» A ‘micro-influencer’ is an account Followed by offtowanderland_ . : : ki

with less than 10k followers — = . Message Eoad ¥
» Although by collaborating with a : . i, o |
micro-influencer you don't reach as Yy i -1‘- (¥ e"jy ‘ & ﬁ

many peop/e, they are Often more BOUTIQUE DISNEY TRAVEL  TEMPLATES LAU TEMPLATES TMHE Pres... Edinburgh  Prague-Dre... Lisbo
willing to collaborate (for free, too)

and their followers tend to be more
loyal/niche

HH @)

» When looking into an influencer to
reach out to, make sure their
aesthetic + values align with your
company'’s




GET YOUR BRAND OUT TO THOUSANDS OF TRAVEL-
TRAVEL-LOVING INSTAGRAMMERS
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» Message or email (contact info can 4
usually be found on their IG account i et
or if they have a website...) an R,
influencer you're interested in
working with and provide specific

dangerousbiz « Follow

- - Posit

ideas of the collaboration osane

» What it will entail On my recent trip to Italy, | didn't have

» Ifitis paid/trade/unpaid those extra days to dedicate to the

. Amalfi Coast. In fact, | only had one

» How many feed posts vs. stories you extra day to fill in Rome before heading
would like in return off on my next adventure.

» Your handle to tag + any relevant The good news is that you can totally
hashtags get a taste of the famous Amalfi Coast

) . on a day trip from Rome! : ]

» Any selling points/language you'd — :

like them to include This is just what | did, booking a day
trip with @walkstours that whisked me
away to this beautiful part of Italy for a
full day. It was super easy, and we
actually had free time in Positano
(pictured here) and Amalfi in between
train rides and ferry trips.
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SOME INFLUENGER IDEAS FOR DURING THIS TIME

They can giveaway a trip/experience
for 2021

They can giveaway a significant
monetary discount off a future trip

They can giveaway a gift card to a
company you work with/partner
with, travel essentials, etc.

IG live conversations
» Live views have doubled during
this time
» Have a live conversation with an
influencer on their account so
their followers get exposure to
your business
» State of the travel industry, their
future travel plans, travel
essentials, favorites in certain
destinations, etc.

thejetsettingfamily « Follow
Great Sand Dunes National Park and Prese...

. We're dreaming about our favorite
@NationalParkService parks and can't
wait to visit them once it's safe to travel
again.

To encourage you to plan your own
future National Park trip, we are giving
away 5 National Park Passes, that's a
year long entry into every national park!
Plus, a $100 gas gift card, and a $50
@parksproject gift card to get you
excited to plan your future trip!

To Enter:

1) Follow: me @thejetsettingfamily

& these amazing family travelers who
love national parks!
@theamericanfieldtrip
@walkingontravels
@localpassportfamily



PUSH LOCAL TRAVEL +
STAYCGATIONS
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PUSH TRAVEL CLOSER TO HOME

CNBC recently published an article in which they spoke with multiple travel experts

“The hypothetical trip incorporates several trends coming to the travel business going forward. These include
traveler preferences for domestic destinations reachable by car and stays at private rental properties instead of
crowded hotels and resorts.”

“Travelers tend to first venture out closer to home, and visit their local eateries, stay local for a weekend getaway or
travel domestically before a robust demand for international travel returns.”

“People say ‘we don’t know what'’s going to happen with flights, but we do know that we’re going to be able to get in
the car and drive for three hours and have our own place and stay there for two weeks.”

WHERE WE TRAVEL HOW WE TRAVEL  WHY CLASSIC JOURNEYS CONNECT WITH US

é /%QNEYS 800-200-3887 [Search ]

TRAVEL+
LEISURE

WORLD’S
BEST
AWARDS

The Best of the USA

o EXPLORE TRIPS IN.OUR OWN BACKYARD

SEE TOURS
.
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https://www.cnbc.com/2020/05/10/heres-how-travel-will-change-after-the-covid-19-pandemic-recedes.html
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DOMESTIC TRAVEL SOCIAL CONTENT

» Driving/day trips by region

» Sample day trip itineraries
» Can create these according to
client type - families, couples,
singles, etc.

» “On a whim” - places you can just

get in the car and go

» Can even offer some social
distance-friendly ideas for
when you get there

» Off-the-beaten-path trails,
experiences, restaurants that
shouldn't be as crowded, etc.

» Feature safety/sanitation
procedures + standards for any
experiences/lodging

frommers If you're planning a #RoadTrip in the
coming weeks and months, there are precautions you
can take to protect yourself and those you come into
contact with. Frommer’s own Jason Cochran, the
backseat driver you never knew you needed, is here
to outline the new rules of the road. Wondering about
where to stay, successful strategies for meal times,
or how to plan for the unexpected? Click the link in
our bio, and take this one for the road: a virtual
guidebook to your spring #driving trip (Pandemic
Edition).

Photo credit g#: @75vibes_, shared with us by
@campervanhireaustralianz! Don't forget to tag us
for a chance to be featured. #guidebook
#backseatdriver #pandemictips #precautions




SOCIAL MEDIA ADVERTISING



THE BENEFITS OF SOCIAL ADVERTISING

» The new virtual travel expo! (for now, at least)

» Reach potential future customers through targeted advertising
Interest-based

» Demographic/location-based

» Lookalike audiences of current customers

» Life events
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» Much lower CPR than other / more traditional mediums (see below)
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TRAVEL INDUSTRY BENCHMARKING

» Some more good news: the travel + hospitality industry has the second
lowest CPC of all industries, beat only by apparel!
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AVERAGE COST PER CLICK

%

The average cost per click (CPC) in Facebook ads across all industries is $1.72
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I HOME IMPROVEMENT [ HEALTHCARE [ INDUSTRIAL SERVICES W LEGAL WM REAL ESTATE WM RETAIL ©F TECHNOLOGY [N TRAVEL & HOSPITALITY

Source: Wordstream



https://www.wordstream.com/blog/ws/2017/02/28/facebook-advertising-benchmarks
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SOCIAL ADVERTISING CONCEPTS

Offer exclusive deals with no risk
commitments (something many
customers want to see when booking
right now)

Promote future trip vouchers with bonus
offers
» Commit to spending x now and you'll

get x as a bonus when you are ready to
book!

Push 2021 dates as something to look
forward to

Use ad money to boost views on a

contest or giveaway

» Users have to follow you, tag a friend,
comment, caption a photo, sign up for
a newsletter, etc. to be entered to win

» All ways of gaining new leads/followers
+ a surge of views for your business

"Planpingdisybringinggthe future
into the Sokthatiyou can

do somethingiaboutfitymow.”

i o
N "‘,‘:'v‘
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N

- Alan Lakein, author

Via JAX FAX Travel Marketing


https://www.facebook.com/JAXFAX/photos/a.120096211334776/3261382130539486/?type=3&theater

FREE SOCIAL MEDIA CONSULTATIONS

» If you have any specific, further questions
about posting on social media at this time,
Metter Media is offering free
consultations!
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» Email us at info@mettermedia.com to set

O METTER-MEDIA

UWhere media metters

METTER-MEDIA

EVERY BUSINESS HAS A STORY.

Let us work hand-in-hand with you to tell it online.



mailto:info@mettermedia.com

QUESTIONS?



THANK YQU!

Please let us know If you have any questions.

METTER MEDIA LLC | 552 MASSACHUSETTS AVE #203, CAMBRIDGE, MA 02139 | (484) 553-5153 |



