
MICROSOFT NEW ENGLAND 
Giving a face to a well-known  

corporation with a localized, people-first  
social media strategy. 
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meet the client…

ABOUT Microsoft NERD
The Microsoft New England 
Research & Development Center 

(NERD) is a research and software 

innovation campus located in the 
heart of Cambridge, MA. NERD is 

home to some of Microsoft’s most 
strategic teams including Microsoft 

Research New England, Microsoft 

Application Virtualization (App-V), 
SharePoint Workspace, SQL 

Advanced Information Processing, 
Microsoft Advertising, Microsoft 

Lync, Microsoft Office 365 and 

more. NERD has become a hub of 
activity for the local community and 

has hosted more than 1,000 events 
and welcomed more than 80,000 

visitors for learning and networking 

since opening.

name: Amy Schraut

title: Business Operations

problem:
As head of the Microsoft New England 
Research and Development (NERD) Center’s 
operations, Amy was looking for a local social 
media presence that highlighted employees, 
events, and projects on campus to boost 
recruiting, increase bookings of Microsoft’s 
event space, and highlight Microsoft’s 
commitment to the local community in 
Cambridge, MA. 

COMPANY: Microsoft



“I trust Metter Media with everything 
for our social — you guys are our 
right hand on social and everyone in 
New England knows that.”
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1) Recruitment 
Microsoft New England’s social channels are 
their initial touchpoint for potential new hires. 
We use these platforms to recruit new talent by 
showcasing career development opportunities, 
our university relationships, campus life and 
perks, and overall Microsoft culture — AKA how 
awesome it is to work there!  

2) Emphasize Microsoft Life 
Using Microsoft’s overarching #MicrosoftLife 
campaign, our social channels represent 
Microsoft’s pillars of growth mindset, customer 
obsession, and a focus on One Microsoft. 

3) Event Promotion 
By highlighting team projects and on-site 
events, Microsoft New England is able to 
promote its space as a publicly-available 
conference center. This showcases Microsoft’s 
commitment to the local technology and 
academic community, and is a selling point for 
the office. 
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Metter Media has been running Microsoft New England’s social media since May 2014.  
We recently launched their Instagram. 

2,656
new Instagram 
followers in just  

4 months

7,420
new Twitter 
followers in  

4 years

1,584
new Facebook  
page likes in  

4 years

122,800
total engagements  

in 4 years 
total impressions 

in 4 years

16.5 million

*An impression is the actual number of times people see our posts. 
*An engagement is any like, comment, share, or retweet on our posts.

2,558
average 

engagements  
per month



“I love the fact that you guys are able 
to take what we feel is important 
locally and incorporate that into the 
overall branding message that is 
being set from corporate itself.”
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ns campaign: #MEETNERD — staff spotlights

Here at Metter Media, we’re all about coming up with creative campaigns for your business. 

Purpose: One of our goals with social media is to showcase the people behind the brand, and staff 

spotlights are the best way to do this. Our #MeetNERD series taps into the personalities behind the teams 
at Microsoft, showcasing individualism, identity, and employee culture. Not only do staff spotlights boost 
internal employee morale (by generating lots of supportive comments from people who work with the 
employee) but they also help with recruitment by inspiring the next generation of Microsoft employees.  
Results: Employee Spotlights gain the most engagements (likes/comments/shares) out of all of our 

content. On Facebook alone, this post gained 1,026 engagements, 6 comments, and 11 shares, and 
reached 1,900+ people.

Click here to play the animated gif!

https://www.facebook.com/MicrosoftNewEngland/videos/987174008147832/
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ns campaign: LIVE EVENT COVERAGE

Purpose: Microsoft’s NERD center has the unique ability to host both internal events in its Hub spaces 

and external events in its newly-renovated conference center. This gives our social team the opportunity to 
showcase how employees and the community alike can benefit from this space. Metter Media specializes 
in live, on-site coverage of events for our clients — from Instagram Stories to live-tweeting.  
Results: Posts featuring faces, people, and giving back perform extremely well on social media. This 

event’s posts combined received 4,178 impressions, 194 likes, and 8 comments across all channels.

Metter Media has covered all sorts of events for Microsoft live on social, from the Boston Pride parade to on-site 
talks.



“The fact that you can be on site with 
us for our events adds and enhances 
the stories you cover. Not only are 
you covering the Microsoft brand, but 
you really have that local flavor 
that you are able to amplify into the 
stories.”
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ns campaign: LIVE EVENT COVERAGE on instagram stories

Purpose: Instagram Stories are a great way to cover Microsoft’s events behind-the-scenes. Using the 

Microsoft New England geotag, we’re able to get these events out there locally. Again, this live coverage 
shows how action-packed and community-forward Microsoft is, and how people would want to work there.  
Results: Our Instagram Stories are viewed thousands of times per month. 



“People will mention an Instagram 
Story we posted and say: 'I saw that 
story, that was really cool, I didn’t 
realize you guys did that' or 'I didn’t 
know you guys did that at NERD 
— next time, could I be involved?'”
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ns campaign: SHOWCASING MICROSOFT’S WORKSPACES

Purpose: The Microsoft NERD Center stands out due to its innovative real estate design and 

development — the entire building design was recently redone based on employee feedback. Its 
combination of open office spaces, “front porch” communal meeting spaces, and multiple common hubs 
make for a collaborative environment and a desirable place to work — and exciting social media posts. 
Results: Microsoft’s corporately-run channels often repost our campus spotlights, highlighting the 

advantages of working at NERD and the local Cambridge community. Triptych-style (“3 across”) posts 
highlighting the gorgeous space perform exceptionally well on Instagram. This series alone captured 342 
engagements and reached 2,190 individuals.
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ns campaign: #INSIDENERD — campus spotlights



“There’s no part of what you do that I 
undervalue. It takes such a HUGE HUGE 
HUGE workload off my plate. I love 
that I can trust everything that 
you’re doing.”



Stats Report 
Brick & Mortar 

September 2016

THANK YOU!
We’d love to talk social media with you! Reach out to us at any 

time at lauren@mettermedia.com or 484-553-5153.
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